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Figure 1. Cumulative number of reported additional health measures

Cumulative # of reported measures
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WHO has maintained weekly technical coordination with the aviation and tourism sectors. Interim guidance on the
management of ill travellers at Points of Entry was published on 19 March. |ATA recently published the third
economic analysis, providing estimates of the economic impact of these travel restrictions. On 25 March, the UN
World Tourism Organization launched a Crisis Committee, bringing together actors from the aviation, shipping and
tourism sectors to review the impact of the outbreak on these sectors and propose innovative solutions for recovery.
WHO has a technical advisory role in this committee.

X ZX : WHOOI| M 2= Situdation Report & Y& LHE 25|
(‘https://www.who.int/emergencies/diseases/
novel-coronavirus-2019/situation-reports/
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