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Chapter 01
쭒컫컲몒짝헟믊짷



Report Objective

삲퍟섾핂�쭒컫픒�펺엚슪픦핂
• �믊3뼒맒픦펺뫎엶섾핂�읊캂쫂졂헣몒헖(컿쿦믾)펺핂빦뫎뫟훟킺펺핂맞콚몮
킪흚뫊캏뫎펔핂흗헏픊옪썮빦먾빦옪�줆읊믆샎옪몋몮핞쁢풎힏핒칾

• 핂얺엚슪쁢펺칾펓핞�픦쪎춞팒삖않않핂큲�핊헒짦펞폏픒짆�몮핖픊젾
핊캏콚찒�픦쪎옪핂펂힎몮핖펂핂펞샎반핂핖쁢�캗푢

펺칾펓펞짆�쁢짷콯옪믆앶픦폏엳팓
• ˎ짾잋ˏ,�ˎ뺂�펂ˏ�슿펺헒줆옪믆앶픎줊옮 ˎ퓲킫샇ˏ,�ˎ빦핞칾삲ˏ�슿핊짦폖쁳펞컪솒 ˎ펺ˏ�콚핺삲쿦푷
핂얾옪믆앶슲픎콚찒핞픦펺힎컮�펞�폏픒짆�젾믆폏엳픎힎콛헏픊옪캏

• 삲쿦쫂몮컪펞컪펺짷콯픦폏엳펞샎펆믗픎핖펖픊빦킲헪폏픒짆�쁢푢핆쏞쁢폏엳픦뮪졶읊
묺�헏픊옪짫몮핖힎팘팒eMFORCE펞컪쁢핂얺콚찒엚슪읊졂짎캂쫊푢많핖삲몮삶

싢힎�몋콛콚찒핞슲픦펺캏묺잲�핆
• 펺짷콯픦폏엳핂킲헪묺잲옪핂펂힎쁢뫊헣펞샎펾묺픦푢컿핆
• 핂짆 *AIDMA,�*AISAS,�*AISCEAS�맧픎핂옮핂홂핺힎잚묺잲몋(폲않핆,�폶않핆슿)핂빦칾펓/캏펞싾않
묺잲�많캏핂쿦핖펂쫂삲켆쭎헏핆헟믊푢

• 핞칺쫂퓮섾핂�퐎푆쭎쿦힟섾핂�픦퓮믾헏멾픒� ˎ펺ˏ��몮읺펞컪픦폶않핆콚찒�힟훟펾묺

* AIDMA�:�1920뼒샎 짆묻픦 몋헪핞 옲앪슪 (Rolland�Hall)핂 짪 묺잲 솧 핂옮, Attention�/�Interest�/�Desire�/�Memory�/�Action
* AISAS�:�Attention�/�Interest�/�Search�/�Memory�/�Action
* AISCEAS�:�Attention�/�Interest�/�Search�/�Comparison�/�Examination�/�Memory�/�Action
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Data Source & Design
• 쫆옪헫펞컪쁢삲픚 4많힎퓮픦섾핂�읊쭒컫펞푷
• 맏섾핂�펞쁢콚찒핞삖흖핆,�헣쫂�캗뫊헣핆,�묺잲솧핆슿켆쭎펻픒쭎펺펺홓쭒컫펞푷

Social�Buzz�Data
SNS펞컪핞짪헏픊옪펆믗쇦쁢 ˎ펺ˏ�뫎엶삲퍟멚킪줊픒
졷헏펞재멚��몮헣헪펺몮맫삖흖쭒컫펞푷

ü 삲얗픊옪��쇪콚찒핞펆믗뺂푷픒1�믾쫆헣헪,
2�킺�헣헪읊�쭒컫펞퓮픦짆섾핂�쫂

ü 펾뫎�풚슪픦풞줆�캗펾맒찒묞짝삖흖팓펞푷핂
2,562맪픦�풚슪컮쪒펺엚슪짝삖흖킺�쭒컫펞푷

Public�Statistics�Data
뫃뫃믾뫎펞컪헪뫃쁢펺뫎엶�몒섾핂�읊�
많컲컲헣짝멾뫊멎흫,�폲��콚읊졷헏픊옪푷

ü 뫎뫟�,�핓묻�몒핞욚 (1975-2018)
ü 핆�뫃,빦않쪒�묻�몒핞욚 (2017-2018)
ü 묻뺂푆펺뫎엶뫃킫엚슪쫂몮컪
ü 펺짷콯옪믆앶쪒킪�윮섾핂�

Naver Data
뻲핂쩒펞컪헪뫃쁢멎캗짝쿊힎쿦�핂읊푷,
헏믇헏핆헣쫂�캗픊옪헣픦펺콚찒뫊헣픦빦옪짦폏

ü [뻲핂쩒멎캗엚슪]
뻲핂쩒펞컪헪뫃쁢�풚슪쪒 ˎ헣쫂ˏ멎캗힎쿦

ü [뻲핂쩒쿊핆칺핂]
뻲핂쩒펞컪헪뫃쁢�풚슪쪒 ˎ쿊ˏ멎캗힎쿦
- 킲헪묺잲뫎엶삖흖핆

eMFORCE Marketing�Data
eMFORCE펞컪핞�묺�NEO킪큲�섾핂�읊�
뫟몮쿦푷솒많짝콚찒핞�홓솧�팓

ü 펺힎펻슿뫟몮풂폏�풚슪펞샎콚찒핞짦픟짝
짷콯킪헞픒믾훎픊옪Before�&�After 몋뫊핆

ü [�풚슪쪒CTR(click�to�rate)�짦폏]
뫟몮뽆�킲헪묺잲헒,힎쭖찒푷슿킲힖솧힎옪
푷많쁳섾핂�팓픒퓒CTR�슿헏믇푷

엚슪팓뫊
삖흖쭒컫

멎흫쇪�몒
섾핂�읊�
킮왾솒헪몮

헏믇헏
헣쫂�캗짝
묺잲�믾
솧�헏

잖�
풂폏컿뫊

�캗짝멎흫
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쭒컫훊헪짝많컲컲헣

펺뫊뫎엶쇪삲퍟
믾�핞욚칺헒�캗

쭒컫많쁳푢콚멎�
킺헟믊많컲컲헣

Desk�Research

헟믊많컲컲몒

쭒컫쩢퓒�캗

섾핂�쿦힟

헟믊많컲쭒컫픒퓒
eMFORCE뺂쭎짝
푆쭎섾핂�쿦힟

Social�Buzz

Naver Trend/Shopping

Public�Statistics

eMFORCE Marketing�Data

섾핂�헣헪짝많뫃

쿦힟쇪섾핂�믾짦
많컲멎흫픒퓒

뮮핊쭒컫믾훎픊옪
헣헪짝많뫃�헏

Data Crawling

Data�Preprocessing

Variable�Mining

Variable�Setting

섾핂�쭒컫

삲맏헏쭒컫믾쩣픒헏푷
핆칺핂짪멺픒퓒

킺쭒컫힒

Consumer�Behavior�Theory

Statistics�Methodology

Data�Visualization�with�R

Marketing/Branding�Theory

쫂몮컪핟컿

삲퍟멚솒�쇪
핆칺핂픒헣솖
�믾많컲멎흫슿
읺읒컲몒

Report�Design

Output�Image�Design

Flow�Design

Data�Examination

Trend�Watching�&�Diagnosis,�Core�Process
eMFORCE DATA�LAB펞컪힒쁢엚슪읺픦킺쭒컫뫊헣픊옪

맪쪒헏핂몮핂힖헏핆섾핂�픃픒�핆칺핂솒�

*뫃맪핞욚픦컿캏,�킺쭒컫뫊헣픦캏켆뫃맪많펂엲풂뫎몒옪뫎엶줆픦쁢샇칺옪푢�짢앚

eMFORCE DATA LAB Approach 
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Chapter 02
Trend�Watching
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펺뫎엶 SNS�펆믗얗(멂쿦)

2015 2016 2017 2018

11,023,016멂 20,766,146멂 28,648,777멂 26,334,310멂

Trend 01 : 여행의 대중화
2018뼒ˎ펺 �ˏ뫎엶SNS�멚킪줊2,633잚멂컿
• 2016뼒샎찒 2017뼒 SNS�멚킪줊흫많퓶픎37.95%폎픊빦,�2017뼒샎찒 2018뼒펞쁢 8.07%옪콚맞콚
• 2018뼒 SNS�멚킪줊맞콚쁢2017뼒펞힣멎삲읺핊슿믖펾많잜팦섦쿦컿핂풞핆픊옪�헣쇦젾
핂읊맞팖졂펺뫎엶SNS�펆믗얗픎힎콛헏핆흫많�켆핆멑픊옪삶

*Source�:�SNS섾핂� Page�8
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뺂묻핆�묻�몒(졓) 뫎뫟힎�팯($1,000)

20.1%

15.9%
18.4%

8.3%

2015뼒 2016뼒 2017뼒 2018뼒

뺂묻핆�묻흫많퓶

• 2015뼒핂뺂묻핆�묻흫많퓶픎맞콚켆펞헟펂슮멑픊옪쫂핂빦�묻핆풞픎힎콛헏컿핳
• �묻흫많퓶맞콚쁢펺펞샎뫎킺솒앋핂팒삚푆펺샎훟읊�펺킪핳픦컿쿧믾힟핓픊옪컫

*Source�:�묻뫎뫟뫃칺 뺂묻핆 �묻쿦 Page�9

Trend 01 : 여행의 대중화
2018뼒푆�묻2,869잚졓믾옫 (훟쫃�묻핆풞�헣)



쿪퓒 묻많 2018뼒�묻핆풞(졓)
1 핊쫆 6,173,112
2 훟묻 5,589,712
3 쩮빶 3,010,265
4 �묻 1,700,801
5 � 1,677,191
6 읺 1,560,478
7 짆묻 1,495,081
8 샎잚 1,399,027
9 잞엖핂킪팒 864,605
10 킿많읂 695,300
11 뫚 558,788
12 얺킪팒 480,186
13 솓핊 403,340
14 핆솒뻲킪팒 352,091
15 팒앛펞짆읺 311,151
16 잖�폲 306,690
17 앟큲 298,384
18 �빦삲 260,780
19 핂�읺팒 244,980
20 퐎핂 243,845
21 �� 239,659
22 폏묻 235,566
23 훊 230,414
24 칺핂 198,561
25 않폲큲 193,304

몒헖뫊줂뫎멚�묻퓮힎

컿쿦믾슿헣킪흚�묻흫많

힎콛헏�묻흫많켆

2017 2018 2019 2017 2018 2019 2017 2018 2019 2017 2018 2019

핊쫆 훟묻 � 샎잚

2017 2018 2019 2017 2018 2019 2017 2018 2019 2017 2018 2019

�묻 읺 짆묻 앟큲

2017 2018 2019 2017 2018 2019 2017 2018 2019

쩮빶 잞엖핂킪팒 얺킪팒

2017 2018 2019

킿많읂

2017 2018 2019

�빦삲

2017 2018 2019

않폲큲

2017 2018 2019

큲핆

*Source�:�핆�뫃 �묻 �몒 Page�10

2018뼒�묻�몒읊�펺힎쪒�핆
- 킪흚뫊줂뫎멚핞훊�쁢펺힎 :�핊쫆,�훟묻,��, 킿많읂,�샎잚슿
-헣킪흚(펺읒/멶풆)픦핆믾펺힎 :��묻,�읺,�짆묻,�앟큲,��빦삲슿
-�믊컮솒많뽠픎펺힎 :�쩮빶,�잞엖핂킪팒,�얺킪팒,�않폲큲,�큲핆슿

Trend 02 : 여행지 선택의 다양화
쩮빶,�얺킪팒,�큲핆슿TV�뽆�힎펻핆믾믗흫



Page�11*Source�:�묻뫎뫟뫃칺 펺 뫎엶 핞욚 (2013�묻짊 푆펺 킲� &�2017�팒풑짢풂슪  짝 엚슪 헒잫)

39.9� 38.4�

12.5�
8.3�

0.9�

59.7�

25.3�

7.6� 7.0�
0.4�

개별여행 전체패키지 에어텔투어 절충형패키지 기타

2013 2017

[�뺂묻핆푆펺�쪎 (삶퓒:%) ]

�힎�픦펺
캏핂푷찒훟맞콚

[�핂푷픦펺칺 (삶퓒:%) ]

24�
27�

33� 32� 33�32� 31�

27� 26� 26�

11� 11� 11� 11� 12�

8� 9� 8� 8� 7�

4� 5� 5� 5� 5�

4� 4� 5� 4� 4�

컮펺칺펔픚

빦�펂

졶숞�펂

뽆앟컮

�홙픎펺

핆���펂

ˎ16뼒
캏짦믾
(1,679)

à base :  6맪풢 핂뺂 푆 �힎 펺 몒핞

ˎ16뼒
짦믾
(1,668)

ˎ17뼒
캏짦믾
(2,911)

ˎ17뼒
짦믾
(2,798)

ˎ18뼒
캏짦믾
(2,708)

§헒��힎 :�많핂슪솧짦�힎캏
§펞펂��펂 :�뫃+쿧짣�힎캏
§헖��힎 :�핞퓮펺핂핊쭎쇪�힎

• �힎캏(�힎,�펞펂�,�헖��힎슿)픎맞콚짦졂,�맪쪒펺픎흫많
• 헣펺칺펞샎컮솒펻킪삲콚맞콚먾빦�멚쪎솧펔픚

Trend 03 : 여행 설계의 개인화
�힎펺샎찒핞퓮옪풂맪쪒펺컮
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92,671�

29,780�

13,611�

95,200�

32,893�
23,395�

펺칺 Online�Travel�Agency �펂OTA

2017년 2018년

2.7%̓ 10.5%̓

빦�펂
졶숞�펂

핆���펂
˘

큲�핂큲�뻖
�큲�짢핆
�큲샅�

˘

잖핂읺펊잋
퐎믆앦쯢

�욷
˘

[�묻뺂훊푢펺칺쪒SNS�buzz �핂짝 2018뼒훊푢펾뫎펂 (삶퓒:멂쿦) ]


�

힎

펺


캏


잖
핊

읺
힎

짣
앚



많
핂

슪


핆

폖
퍋

많
멷

멎
캗

핊
헣

�
펂


�


믾

핓
핳

뭚


큲

*Source�:�SNS섾핂�

71.9%̓

• 펺칺읊 ˎ홓펺칺ˏ믆웇뫊 ˎOTA(Online�Travel�Agence)ˏ믆웇,�ˎ�펂OTAˏ 믆웇픊옪묺쭒2017-2018�펆믗얗짝캏퓒펾뫎펂쭒컫
• �힎펺훟킺핆홓펺칺픦펆믗얗픎2017뼒샎찒헣�쿦훎,�맏홓헣쫂�캗짝폖퍋펞푷솒많뽠픎OTA픦펆믗얗픎콚흫많,
�펂OTA픦몋푾 ˎ�펂ˏ�ˎ�ˏ�슿픦�풚슪많캏퓒펾뫎펂읊�힎젾�펺칺믆웇샎찒흫많퓶�캏킇

Trend 03 : 여행 설계의 개인화
삶핊캏묺핓핂많쁳ˎ�펂OTA �ˏ뫎킺흫많



훊잞펺샎찒핊펺흫많
�짪/몒뫎엶뺂푷훟푢핊/쿦푢핊/졷푢핊펆믗흫많

흗삶믾펺픦흫많
믗펺,�흗펺,�맟핞믾펺슿펆믗힎콛흫많켆

뫎뫟쫂삲핊캏헏�훟킪
쪒뫎뫟힎짷줆핂팒삚잩힟�펂,�킪핳�펂슿핊캏헏����

많혿삶퓒펺픦흫많
많혿펺흫많콛,�ˎ�힎ˏ�펆믗얗맞콚à많혿삶퓒핞퓮펺흫많퍟캏

12,999
13,904

16,098

2016년 2017년 2018년

9,864
10,569

8,864 9,007

6,400 6,394

2016년 2018년

1짣2핊

2짣3핊

3짣4핊

풢  쿦 졷 믖 � 핊
2016뼒샎찒
2018뼒흫많퓶 37.4% 452.7% 442.0% 391.8% 30.2% 45.4% 35.3%

2017뼒샎찒
2018뼒흫많퓶 15.4% 143.9% 277.0% 197.1% 13.9% 20.8% 16.5%

7.1%̓[ˎ흗ˏ펺뫎엶펆믗�핂] [펺믾맒펆믗�핂]

40,749

59,865
66,095

2016년 2017년 2018년

[ˎ잩힟ˏ buzz]

17,193
17,930

20,168

2016년 2017년 2018년

[ˎ킪핳(퍊킪핳)ˏ buzz]

21,037
22,942

19,911

2016년 2017년 2018년

[ˎ뫎앚/뫎뫟ˏ buzz]

22,415

35,268

2016년 2018년

[ˎ많혿펺ˏ buzz]

23,612 23,458

2016년 2018년

[ˎ핞퓮펺ˏ buzz]

9,705
8,128

2016년 2018년

[ˎ�힎ˏ buzz]

*Source�:�SNS섾핂� Page�13

Trend 04 : 여행의 일상화
핊흗펺,�힎핊캏�,�많혿펺픦흫많

˟�몮엲칺
ü 2016/2017/2018뼒맒픦찒묞읊믾쫆픊옪빦,�팬컪펆믗 2017뼒믖펾쿦컿픒몮엲펺핊쭎섾핂�쁢 2016�Vs.�2018뼒픊옪찒묞
ü 펺뫊벦펆믗쇪 ˎ펾뫎�풚슪ˏ읊믾훎픊옪쭒컫폎픊빦,�섾핂�컫캏픦폲윦짷힎읊퓒맏�풚슪많쇪 ˎ풞줆ˏ 콛퓮픦짆�풚슪읊쪎쪒폎픊젾
컪옪삲읆�풚슪�핂찒묞킪,�흫맞�핂읊많킪헏픊옪믇샎믾퓒 Y�픒솧핊멚재�힎팘픎캏�펞컪찒묞쭎쭒핂핖픚픒퓮픦



Chapter 03
Media�Effect Diagnosis



많몮탄삲

여행 방송 프로그램의 영향력 증대

14,329

23,657
28,676

2016년 2017년 2018년

[ˎ펺짷콯옪믆앶ˏ�뫎엶 buzz]
ˎ펺&많몮탄삲ˏ펆믗훟

9,724
12,723

6,664

2016년 2017년 2018년

[ˎ삶쿪믾ˏ�뫎엶 buzz]
ˎ펺&많몮탄삲ˏ펆믗훟

2,620 2,849 2,574

2016년 2017년 2018년

[ˎ힎핆��ˏ�뫎엶 buzz]
ˎ펺&많몮탄삲ˏ펆믗훟

*Source�:�SNS섾핂� Page�15

• SNS펞컪펆믗쇪 ˎ펺많몮탄픎ˏ�삲퍟캏슲펞샎쭒컫
• �믊3뼒맒 ˎ힎핆��ˏ핂빦 ˎ삶쿪믾ˏ픦폏픎맞콚켆핆섾찒
ˎ펺짷콯옪믆앶ˏ펞샎폏엳픎힎콛헏픊옪흫많�켆
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여행 방송 프로그램 영향력 검증 프로세스
• 펺짷콯옪믆앶픦킲힖헏핆폏엳픒팓믾퓒샎펺옪믆앶뫊헣펺힎컮헣
샇펺힎뫎엶짷콯핂픦콚찒�읊�헏펺쭒컫

펺옪믆앶컮헣

묻뺂짷폏훟핆
펺짷콯옪믆앶훟
폏엳핂뽠픒멑픊옪
삶쇦쁢옪믆앶컮헣

�믊믾훎12쭒킪�윮찒묞

2018뼒믾훎SNS�헣쫂얗찒묞

펺힎펻컮헣

옪믆앶픒�
펺힎쪒뽆�쿦퐎

핆�뫃�묻�몒찒묞

2017뼒핂짷폏믾훎

짷콯뽆�묺잲�

eMFORCE많쫂퓮
뫟몮풂폏섾핂�푷,

짷콯펞뽆�쇪
펺힎퐎찒묞쭒컫

SNS�헣쫂얗섾핂�

콚찒핞삖흖킺�쭒컫

컮헣펺힎펞샎
콚찒핞맞푢콚짝
묺잲몮엲푢핆슿

킺�쭒컫

헒�콚찒�헣픦

칺옎쭒컫픒�
솒�멾뫊믾짦

펺칾펓묺잲삶몒헣픦

2017뼒핂�묻�몒섾핂�

[�훊푢푷섾핂�컿짝쭒컫뫎헞 ]

뻲핂쩒멎캗펂엚슪섾핂�

뻲핂쩒쿊핆칺핂섾핂�

eMFORCE뫟몮풂폏섾핂�

SNS�풞줆짝펾뫎펂섾핂�

01 킪�윮섾핂� 옪믆앶컮헣믾훎 킲헪킪�윮섾핂�읊�쭒컫펞퓮픦짆옪믆앶컮헣펞푷
02 SNS�섾핂� 콚찒핞뫎킺짝삖흖짦폏 헣쫂얗 :콚찒핞뫎킺헣솒퐎힎콛컿팓 /�펾뫎펂짝풞줆 :�샇핂큖펞샎묺�헏삖흖�캗펞훊엳
03 뻲핂쩒멎캗엚슪섾핂� 콚찒핞헏믇헏뫎킺 헏믇헏헣쫂�캗픦뫊헣픊옪헣픦,컿쪒/펾옇쪒묺쭒핂많쁳펺�밑핞욚쿦힟펞푷
04 뻲핂쩒쿊핆칺핂섾핂� 많멷슿묺�헏헣쫂�캗뫊헣 뻲핂쩒쿊�뻞픦캏픒힏헟 ˎ�읻ˏ쁢찖솒펞샎섾핂�옪컪, 1�많멷핆킪헞팓펞푷핂
05 eMFORCE뫟몮풂폏섾핂� 킲헪묺잲�펞믊헟 뫟몮풂폏CTR�힎읊푷,�폶않핆뫟몮펞샎쿦푷솒팓슿묺잲읊퓒몮맫솧픦�홓쪎킪헞�헣



• 퓲킫샇2�:�SNS�헣쫂얗 152,094�멂
• 짾잋 :�SNS�헣쫂얗 86,423�멂
• 뺂�펂 :�SNS�헣쫂얗 79,256�멂
• 줗�퍊쓺삲 :�SNS�헣쫂얗 26,300�멂

[�묻뺂훊푢펺폖쁳옪믆앶쪒,�2018뼒 SNS�헣쫂얗찒묞 ]
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짾잋,뺂�펂,줗�퍊쓺삲(삲퍟펺힎콚맪)/�퓲킫샇2�(큲핆픊옪힎펻헣)

• 퓲킫샇2픦몋푾�옪믆앶샎찒킪�윮핂팣솒헏픊옪뽠픊빦큲핆핂않쁢헣힎펻펞헣쇦펂핖픚픒몮엲
샇힎펻펞샎폏엳�캗�풞픊옪쭒컫쇦,�삲퍟펺힎많콚맪쇦쁢짾잋뫊뺂�펂읊훟킺픊옪찒묞쭒컫힒

0.0

4.0

8.0

12.0

16.0

20.0

1 2 3 4 5 6 7 8 9 10 11 12

퓲킫샇2

짾잋

뺂�펂

줗�퍊쓺삲

(삶퓒:%)

0

10,000

20,000

30,000

40,000

50,000

60,000

0

5,000

10,000

15,000

20,000

25,000

1풢 2풢 3풢 4풢 5풢 6풢 7풢 8풢 9풢 10풢 11풢 12풢

짾잋

뺂�펂

퓲킫샇2

줗�퍊쓺삲

(삶퓒:멂쿦)

• 퓲킫샇2�:�2018.01.05�~�2018.03.23�(11쭎핟,��몮킪�윮 16.0%)
• 짾잋 :�2016.04.16�~�짷폏훟 (�믊킪�윮 7.4%)
• 뺂�펂 :�2017.11.25�~�짷폏훟 (�믊킪�윮 2.4%)
• 줗�퍊쓺삲 :�2018.10.27�~�2019.02.09�(15쭎핟,��몮킪�윮 2.0%)

ü 퓲킫샇2, 짷폏킪믾펞�옪믆앶샎찒팣솒헏픊옪킪�윮뽠멚빦�빶
삶,�펺힎맞솒헪몮펞쁢폏픒짆�픒쿦핖픊빦핊짦폖쁳펞섢많밚풎

ü 짾잋&�뺂�펂,�킪�윮쪎�힎팘픊빦헣힎펻&����믗슿
ü 줗�퍊쓺삲,�헒짦헏픊옪킪�윮짆짆쿦훎핂젾�힎펺픒콚맪

[�묻뺂훊푢펺폖쁳옪믆앶쪒,��믊 12킪�윮찒묞 ]

ü 퓲킫샇2, 짷폏킪헞핆 2018뼒 1풢~4풢맒 SNS�펆믗얗킪헏뽠멚컿
ü 짾잋&�뺂�펂,�헣���(펺힎,��펾핞슿)짷폏킪헞흫
ü 줗�퍊쓺삲,�SNS�펆믗얗펻킪캏샎헏짆짆쿦훎

չ짾잋&�뺂�펂 +�퓲킫샇2�홓쭒컫펞짦폏պ

여행 방송 프로그램 선정
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짾잋,�뺂�펂,�퓲킫샇2�믾훎,쭒컫퓮묻많컮헣
• 삶쿪짷폏펺쭎많팒삚킲헪�묻쿦많�멚흫많펺힎읊믾짦픊옪쭒컫

à�묻많샎찒흫많�핂많졓쩮빶,�얺킪팒,�큲핆픒�홓쭒컫힎펻픊옪컮헣

묻많 뺂�펂짾잋 뮮
핊쫆 10 14 12.0�
훟묻 9 11 10.0�
쩮빶 10 8 9.0�
�묻 3 10 6.5�
� 8 3 5.5�
짆묻 6 3 4.5�
샎잚 3 5 4.0�
얺킪팒 4 3 3.5�
핆솒뻲킪팒 4 3 3.5�
킿많읂 3 2 2.5�
 4 1 2.5�
많읺 4 1 2.5�
잞엖핂킪팒 1 3 2.0�

짾잋

퓲킫샇2 뺂�펂

큲핆

��

짾잋&�뺂�펂뫃�짷폏쇪
� 13맪묻훟뮮짷폏쿦믾훎Top�9�컮헣

뺂�펂&�짾잋
뫃�짷폏쇪빦않��

뮮짷폏쿦Top�9�+�큲핆힎펻샎캏
�묻핆풞핂흫많묻많컮쪒

2017 2018 2019 2017 2018 2019 2017 2018 2019 2017 2018 2019

2017 2018 2019 2017 2018 2019

핊쫆 훟묻 쩮빶 �묻

� 얺킪팒

2017 2018 2019

2017 2018 2019

2017 2018 2019

핆솒뻲킪팒

짆묻

큲핆

짾잋&�퓲킫샇2뫃�짷폏쇪
ˎ큲핆ˏ�힎펻컮헣

2017 2018 2019

샎잚

여행 국가 선정
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쩮빶/�얺킪팒/�큲핆믾짦켆쭎힎펻컮헣
• 묻많졓쫂삲묺�헏핆힎펻졓픊옪펆믗쇦쁢쩮빶픦몋푾, 2017뼒샎찒콚찒핞뫎킺핂�픊옪흫많 ˎ삲빻ˏ,�ˎ빦앟ˏ,�ˎ붆폳ˏ 컮헣
• 믆푆얺킪팒쁢 ˎ쯢않싢쫂큲��ˏ /�큲핆픎 ˎ큲핆ˏ픊옪짦폏(큲핆픦몋푾힎펻졓펆믗찒훟빼픚)�à�5맪힎펻픒쭒컫펞푷

2017 2018 2019

2017 2018 2019

쩮빶

얺킪팒

2017 2018 2019

큲핆

삲빻

뽆핂

빦앟

붆폳

쯢않싢쫂큲��

큲핆

컮헣펺힎 켆쭎힎펻

2017뼒à2018뼒 SNS읊�
ˎ많몮탄삲ˏ�펆믗 37.8%흫많

2017뼒à2018뼒 SNS읊�
ˎ많몮탄삲ˏ�펆믗 17.1%흫많

2017뼒à2018뼒 SNS읊�
ˎ많몮탄삲ˏ�펆믗 140.4%흫많

2017뼒à2018뼒 SNS읊�
ˎ많몮탄삲ˏ�펆믗 260.0%흫많

2016뼒à2017뼒à2018뼒
뫎킺짝짷줆힎콛흫많

SNS펞컪솒킪졓펞샎펆믗핂
헏픎헞픒몮엲, 묻많졓푷

삲빻

빦앟

붆폳

쯢않싢쫂큲��

큲핆

�홓컮헣힎펻�많컮헣멎�
(SNS펆믗얗몮엲)

세부 도시 선정



[�Consumption�Pattern�(SNS�X�Naver�Search�&�Shopping�X�Ad) ]

가짷콯폏픊옪 ˎ멎캗ˏ�짝
ˎ뻲핂쩒쿊ˏ��핂캏킇
à많멷슿삶쿪핆

각멎캗헣헞핂퓮힎,
쿊헣헞핂맞콚,
SNS헣쫂얗펺헒흫많
à삶쿪헣쫂핆퐒욚,
�쥲삖슿컿

Ώ�섾핂�앋킪헞펞
뫟몮풂폏섾핂�믗흫
à솧픊옪픦헒픦짆

Page�20

삲빻

짢삲/
젇먾읺

퍟

빦앟

많혿
솧짦핞헣컪헏�

[�Word�Cloud�(SNS�Related�Keywords) ]

[�Data�Summary�(4�Trend�Factors) ]

4�Factors Contents Real�buzz

핊펺 훊잞,�핊,�캖쪋
훊훟훊잞삲콚줂뫎멚펺

ˑ믾샎섦폺슪�풂픎핊핆섾솒퍊킪핳
묺몋폶핆펞틆엲삲뼎컪˒

삶믾펺 3짣4핊,�2짣3핊,�핂
솧빶팒훟ힵ힎팘픎찒킪맒몮엲

ˑ킮앟뫊 3짣 4핊삲빻-핂팖펺픒몒몮
핖펂푢^^�힎믖뫃뭚핂앟֛֛֛˒

많혿펺 많혿,�팒핂(팒믾),�쭎졶삦
퍟,�헎옂줊많믾짦많혿펺삲쿦

ˑ1풢쩮빶삲빻픊옪많혿펺맖폖헣핓삖삲˒
ˑ쭎졶삦졶킪몮삲뼎폺밚푢˒

핊캏헏� 맣킃,�힎,�붎,��쿛
훊옪젇먾읺펞샎펆믗삲쿦

ˑ힎핆잚많쁢틶슪펞컪헎뼏믆읺몮
��샎믾펔핂�핢펂푢֛֛֛˒

SNS�buzz

N.�Search
N.�Shopping
Ad�Perform

20샎

30샎

40샎

50샎

*SNS�/�Naver Searching�&�Shopping�/�Ad�Performance�섾핂� 푷

*쪎쪒엳 짝 힏헟 컮� 찒훟 빼픎 10샎 &�60샎 헪푆

가
각

Ώ

샇섾핂�쁢캏퓒픦
뻲핂쩒멎캗엚슪섾핂�
읊펾옇쪒쭒멑핒.
20~50샎헒짦헏픊옪
몮읂멚헞힒헏뫎킺흫많
핂 5-6맪풢힎빪킪헞펞
솧핊�픊옪맞콚켆
�믾많핳�뫎킺픒쫂폎섦
30샎샎찒 40샎픦맞콚
숢많뿖펞씢

핊쫆잩힟�

�

탎묻쿦

큲 뽆핂
찚않

퍊몋쭒퓒믾 펒잖

[�Click�Trend�by�Age�Groups�(Naver shopping�Insight)�]

주요 여행지별 분석 : 01. 베트남  다낭
헣쫂�캗뫊캏폖퍋슿솧헒킪헞졓묺쭒
• 짷콯힏,�[헣쫂핆뫊헣]�뻲핂쩒읊�많멷핆à�쥲삖(SNS) 슿픒�많멷헏컿슿픦멺묞&�핆큲�믆앶슿믾흫많

[묺잲 멾헣뫊헣]�뻲핂쩒쿊멎캗&�SNS�헣쫂얗맞콚킪헞펞뫟몮풂폏섾핂�흫많,�흗헣쫂�캗펞컪솧헒킪헞핂졓홂핺픒짪멺
• 짷콯픒�쿦솧헏뽆�콚찒핞픦멎캗,�캏�읻,�묺잲솧찒묞읊퓒섾핂�픦 y맠픒 rescaling�폎픊젾핳믾킪몒폂엚슪핆픒퓒묻콚뮎졶(Local�Regression)푷

솧짦펆믗(찒묞)펺힎믾쁳헏�
TV짷폏

TV짷폏
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빦앟

읺혾
/�

많

켆쭎

�

솧짦펆믗(찒묞)펺힎믾쁳헏�

솧짦핞헣컪헏�

[�Word�Cloud�(SNS�Related�Keywords) ]

[�Data�Summary�(4�Trend�Factors) ]

4�Factors Contents Real�buzz

핊펺 캖쪋솒�,�헎뼏�짪
훊훟훊잞삲콚줂뫎멚펺

ˑ힎킪맒캖쪋5킪쩮빶빦앟밪앎뫃솒�
핂읆핆픊옪욶킪핟!�찶읺뽎팒퍊힎!˒

삶믾펺 3짣,�2짣,�킫
3짣 4핊,�3짣 5핊삲쿦

ˑ3짣 4핊헣솒팒줂멑솒팖몮잩핖쁢먾빦젇몮
퀺삲폲쁢핊헣픊옪핯팒뽶펂푢˒

많혿펺 �,�펾핆,�쭎쭎,�팒핂
험픎�펺힎옪핆킫

ˑ빦앟픎펾핆픦솒킪핆많쫂삲.
짪뭚훒팬쉲옪삲�슲핂힎�핂펂컪֛֛֛˒

핊캏헏� 옪�킫샇,�킪뺂,�쭒퓒믾
힎펻캗픒멚흞믾엲쁢쭒퓒믾

ˑ옪�킫샇펞쭒젇픊얺퐢펂푢˒
ˑ힎핆슲핂잜핂많쁢뫁픊옪콚맪짩팒컪˒

SNS�buzz
N.�Search

N.�Shopping
Ad�Perform

20샎

30샎
40샎

50샎

*SNS�/�Naver Searching�&�Shopping�/�Ad�Performance�섾핂� 푷

*쪎쪒엳 짝 힏헟 컮� 찒훟 빼픎 10샎 &�60샎 헪푆

가섾핂�맒��핂펔핂
퐒잚멚핊헣믾맒캏킇
à뫎킺핂헞힒헏캏킇

각멎캗,�쿊섾핂�헣�
SNS�buzz�펺헒캏킇
뫟몮풂폏섾핂�맞콚
à SNS�믾슿흫많

Ώ뫟몮풂폏섾핂�픦
찒묞헏퐒잚흫많켆
à솧픊옪픦헒

훊콚찒�핆 20-30샎쁢
뫎킺흫많맞콚�핂
핊헣멚빦�빶

40샎픦뫎킺�핂읊쫂졂
헞힒헏흫많퍟캏픊옪
킪맒핂힎빮쿦옫 30샎�풢

가

각 Ώ

핞퓮

잖칺힎

잳훊

핊캏

잫몮

쪎

�펃

헒 �짊
뽆핂

[�Click�Trend�by�Age�Groups�(Naver shopping�Insight)�]

옪�
킫샇

많혿

주요 여행지별 분석 : 02. 베트남 - 나트랑
뫎킺솒많헣�쇦쁢킪헞펞뫟몮쿦푷솒짦슿짝솧헒
• 삲빻힎펻샎찒맏찒묞힎맒흫맞�핂많졓멚묺쭒쇦힎쁢팘픚
• 뻲핂쩒멎캗&�SNS�buzz�슿뫎킺힎많삲콚퐒잚힎쁢킪헞펞뫟몮풂폏섾핂��핂많짦슿,�섾핂�맒뫎몒팓많쁳

TV짷폏

TV짷폏
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붆폳

잏
/퍟많컿찒

뫚

쭎쭎
/�

솧짦펆믗(찒묞)펺힎믾쁳헏�

솧짦핞헣컪헏�

[�Word�Cloud�(SNS�Related�Keywords) ]

[�Data�Summary�(4�Trend�Factors) ]

20샎

30샎
40샎

50샎

SNS�buzz
N.�Search

N.�Shopping
Ad�Perform

*SNS�/�Naver Searching�&�Shopping�/�Ad�Performance�섾핂� 푷

*쪎쪒엳 짝 힏헟 컮� 찒훟 빼픎 10샎 &�60샎 헪푆

가삶믾맒뫎킺컿짆폶헏,
콚찒핞솧픒빦�뺂쁢
뫟몮풂폏섾핂�퓮힎
à흗맏헏짦픟믗흫쫂삲
핊헣믾맒뫎잫켆퓮힎

각뻲핂쩒멎캗, SNS�헣쫂
�캗뫊믾슿
콚찒핞뫎킺픎흫많빦
킲헪캏묺핓,�폖퍋슿
뫟몮섾핂�펺헒퓮힎
à뫎킺펞컪솧픊옪픦
삶믾헏헒짆짆

빦앟힎펻뫊잖�많힎옪
20-30샎픦흫많맞콚켆
많쑪옅몋핂핖픊빦
40샎쁢붆훎흫많�켆

가

각

퍊킪핳
�핂쯢�

칺읺

킮

뫎뫟

칺풞

킮앟

펆삖

�묻

킿많읂
졓콚 잞엖

핂킪팒

[�Click�Trend�by�Age�Groups�(Naver shopping�Insight)�]

4�Factors Contents Real�buzz

핊펺 핊
훊훟훊잞삲콚줂뫎멚펺

ˑ풢푢핊푢핊핊펞솒쭏핂않쁢먾쫂삖
폖퍋킲쭒슲핆쌚훊픦켢퍊슽

삶믾펺 3짣4핊,�3짣 5핊,�4짣 6핊
3짣픒믾쫆픊옪몮엲

ˑ붆폳픒폖퍋펂푢~~ 3짣5핊붆폳찖옪
쁢섾,�ힵ픒밚푢?˒

많혿펺 많혿,�졶뼎,�킮,��
험픎많혿짝킮,��삶퓒

ˑ줂�엳픦44맪풢빶팒,�헎퐎빶핂엕멚
켆졓핂2풢 4ퟆ훊붆폳픒많엲몮֛֛֛˒

핊캏헏� 많컿찒,��펂,�잏
읺짆펒쿧짣많컿찒훟킪

ˑ붆폳젢읺펕핂많컿찒�맣핂삲탄펂컪
푾믾핂밂섦섾잏얺맖캫맏폖푢֛֛֛˒

주요 여행지별 분석 : 03. 베트남 - 푸꾸옥
뫎킺픎붆훎캏킇쁢섾찒,�뫟몮쿦푷솒쁢�쪎펔핂핊헣
• 붆폳픎삲빻뫊빦앟샎찒쪎픦핂�힎팘픎멑핂힣
• 핂쁢킮뮪힎펻핂매쁢컿픊옪,�뫟몮쿦푷솒옪짢옪헒쇦믾쫂삲힎콛헏핆뫎킺흫샎옪펾멾

à핳믾헏핆섾핂�쪎솧핆푢

TV짷폏

TV짷폏
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큲핆

몋�
/�큲

��

핂�읺팒

�묺
/핞

솧짦펆믗(찒묞)펺힎믾쁳헏�

솧짦핞헣컪헏�

[�Word�Cloud�(SNS�Related�Keywords) ]

[�Data�Summary�(4�Trend�Factors) ]

20샎

30샎
40샎

50샎

SNS�buzz

N.�Search

N.�Shopping

Ad�Perform

*SNS�/�Naver Searching�&�Shopping�/�Ad�Performance�섾핂� 푷

*쪎쪒엳 짝 힏헟 컮� 찒훟 빼픎 10샎 &�60샎 헪푆

가멎캗짝쿊�핂퓮힎,
SNS�펆믗잚콚흫많
à삶믾헏폏엳짆짆
뫎킺짝솧숢맞

각뫟몮섾핂�퐒잚멚
앋,�SNS��몮헞솒�
쪎펔핂핊헣퍟캏
à샎�옪�쪎펔픚

Ώ 2018뼒10풢픒믾헞픊옪
뫟몮풂폏섾핂�흫많켆
à 40샎흫많픦폏

20-40샎픦펾옇쪒
뫎킺흫맞�핂많찒묞헏
쑪옅멚빦�빦젾
짷콯힏헒펾옇샎펞컪
뫎킺핂믗맞쁢퍟캏
삲잚,�40샎많뿖펞씒멚
흫많젾 30샎샎찒뽠픎
뫎킺흫많퓶픒쫂핒

가

각 Ώ

믆읺큲

퓮엋 앟큲

쭎쭎뫎뫟

�펂

킮펺

핂솧

펺읒
믾

솧캏
퓮줊

몋믾

[�Click�Trend�by�Age�Groups�(Naver shopping�Insight)�]

4�Factors Contents Real�buzz

핊펺 핊푢핊,�푢핊
핳믾펺몮엲

ˑ뻗뻗멚풢푢핊핂빦푢핊펞�짪쁢멚헎옂컪˒
ˑ폲쁢빮핂훊잞핂졂섢슪삖밚˒

삶믾펺 폂,�핊훊핊
핳믾펺훟킺

ˑ맟핞믾�힏멚쇊컪핊훊핊헣솒?�삲뼎폺밚쁢˒
ˑ핊훊핊핂펂솒찒믾펞컪쫂뺂쁢킪맒핂잜팒컪˒

많혿펺 �묺,�핞,�많핂슪
많핂슪솧짦많혿펺,�1핆펺

ˑ큲핆1~2맪묻잚핞컪많쫂엲몮쁢섾푢˒
ˑ펒잖퐎숦핂맖멂섾많핂슪펺핂빦픎많푢?˒

핊캏헏� 줆,�큲,�많푾싢
읺짆펒쿧짣많컿찒훟킪

ˑ많푾싢�펂헒펞�빮줂욚옪풂폏쁢풚��펂
쁢섾푢폏펂많홎쇦킪졂킲슽˒

주요 여행지별 분석 : 04. 스페인
삶믾헏믗쪎쫂삲쁢40샎뫎킺흫많킪헞펞뫟몮쿦푷솒흫많
• �힎펻펞찒펺많멷샎많뽠몮,�찒먾읺많젎삲쁢컿캏20-30샎샎찒 40-50샎픦폏엳뽠픚
• 20-30샎픦컮펺힎퐎찒묞픒쌚헣쫂�캗�핂많컮졓멚핂웒힎힎쁢팘픊빦,�40-50샎픦짦픟픒믾헞픊옪뫟몮쿦푷솒흫많

TV짷폏

TV짷폏
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쯢않싢
쫂큲��

퓮엋펺
킪풞

핊쫆

�묺

솧짦펆믗(찒묞)펺힎믾쁳헏�

솧짦핞헣컪헏�

[�Word�Cloud�(SNS�Related�Keywords) ]

[�Data�Summary�(4�Trend�Factors) ]

20샎

30샎

40샎

50샎

SNS�buzz
N.�Search

N.�Shopping

Ad�Perform

*SNS�/�Naver Searching�&�Shopping�/�Ad�Performance�섾핂� 푷

*쪎쪒엳 짝 힏헟 컮� 찒훟 빼픎 10샎 &�60샎 헪푆

가삶쿪멎캗퓮힎,
SNS�삶믾맒믗흫
섾핂�흫맞쪎쑪옅
à펺힎잲엳펞픦
삶믾맒뫎킺믗흫

각SNS�펺헒흫많콛
뫟몮섾핂�핊킪헏맞콚
à�쥲삖뺂삲쿦펆믗
Ώ뫎킺헣�킪헞펞
뫟몮섾핂�콚흫많
à흗맏헏폖퍋�힒

�펺힎샎찒 20샎픦
뫎킺핂뽠멚빦�빦젾
흫맞쏞쑪옅
찒묞헏많밚풂펺픒�
퓮엋픒몋쿦핖삲쁢
멑핂험픎�펞멚잲엳픊옪
핟푷멑픊옪삶

가

푾헣
펺

빻잚펺
멶풆펺

훟묻
솧빶팒

��앷
솧캏

힎핆뫟핳

[�Click�Trend�by�Age�Groups�(Naver shopping�Insight)�]

4�Factors Contents Real�buzz

핊펺 2킪맒,�욶,�짲솒밶찒
2킪맒먾읺잲엳헏,�쭎샂펔핂펺

ˑ2킪맒잚펞맖쿦핖믾쌚줆펞핊펞많잚뺂졂˒
ˑ믗픊옪펺~쯢않싢쫂큲�!�찒솒멶푾2킪맒˒

삶믾펺 2짣,�2짣3핊,�1짣
삲쿦많삶믾맒픊옪펺몒

ˑ쯢않싢쫂큲�핂헪쁢폔솧뻲뽎얺많슽쇦펂쩒읾˒
ˑ2짣3핊싿뽎삲퐃삖삲˒

많혿펺 �묺,�펒잖,�쭎졶삦
2~3졓핂많쪛멚쁢펺

ˑ쯢않싢쫂큲�욶큲�컺펞많엲몮푢.
많쪛멚�묺앟2졓핂컪삲뼎폲엲묺푢˒

핊캏헏� 뫃펾,�짪엖,�엖�
2짣핆몋푾뫃펾콚찒몒

ˑ쯢않싢쫂큲�핂ퟆ,�짪엖뫃펾쫂몮˒
ˑ숦ퟆ빮픎욶큲�컺�펂,~짪엖뫃펾픒˒

각 Ώ

뫃펾

펒잖

주요 여행지별 분석 : 05. 러시아  블라디보스토크
20샎컮솒뽠팒�힎펻샎찒짷콯픦폏엳�멚핟푷
• �힎펻샎찒헣쫂�캗믾맒핂헎ힵ몮뫟몮쿦푷솒펞샎짦픟핂흗맏헏픊옪캫컿
• 핃쿧솧빶팒힎펻핂팒삚,�삶먾읺퓮엋펺핂않쁢헞,�솧빶팒잚�많컿찒많홙삲쁢헞슿핂뫊헏픊옪펂

TV짷폏

TV짷폏

쯢않싢
쫂큲�
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주요 여행지별 분석 결과 01
뫟몮풂폏뫊쁢짷콯힏퐎헣쫂�캗핂,�2쩖픦핞믇묺맒홂핺
• 펺짷콯힏콚찒핞뫎킺픒빦�뺂쁢 ˎ멎캗엚슪ˏ짝 ˎSNS�펆믗섾핂�ˏ캏킇
• 짦졂,�콚찒핞솧픒픦짆쁢 ˎ뫟몮풂폏섾핂�ˏ픦몋푾짷콯힏핆�쩖ퟆ핞믇핂숞쩖픦쪎몯헞픒먾�믗멷캏킇

1st 2nd 1st 2nd 1st 2nd1st 2nd

1 2 3 1 2 3 1 2 3 1 2 3

Issue Issue Issue Issue

폏펻묺쭒 캏켆컲졓

1묺펻
(핂큖~1st 쪎몯헞) • 짷콯핂펺힎뫎킺흫많짝솧섾핂�흫많

2묺펻
(1st�~�2nd)

• 짷콯픦 1�폏엳맞콚묺맒
• 솧뫊뫎엶섾핂�맞콚�핂�

3묺펻
(2nd�핂)

• 솧섾핂�픦핺캏킇핂핆쇦쁢묺맒
• 샇믾맒뺂짷콯픦 2�폏엳홂핺많쁳

[�4맪펺힎퓮칺솧�솒� ]
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주요 여행지별 분석 결과 02
콚찒핞묺잲삶몒쁢샇힎펻펞샎칺헒핆힎솒퐎 �펞싾않핂헞홂핺
• [빦앟 ~큲핆]픦몋푾,짷콯핂콚찒핞픦뫎킺à몮짊à솧픦삶몒펞졓폏픒훊쁢멑픊옪핆
• [붆폳]픦몋푾,믾홂픦 ˎ0ˏ펞많밚풮섦콚찒핞뫎킺핂짷콯픒�컿쇪몋푾옪흗맏헏핆솧픊옪핂펂힎힎쁢팘픚à캏킇많쁳폏펻픊옪힎콛뫎�픒�핺헣픦푢

헣
�

뫎
킺

묺쭒 핂큖 뫎킺 몮짊 솧

�풚슪멎캗얗 흫많 �몮헞 맞콚 맞콚

펺캏�읻얗 흫많 �몮헞 맞콚 맞콚

SNS펆믗얗 퓮힎 캏킇 �몮헞 맞콚

뫟몮풂폏섾핂� 퓮힎 퓮힎 흫많 흫많

짪캫/힎콛믾맒 짷콯킪�힏뮮2훊뺂푆 뮮 4~5맪풢 뮮 1~2맪풢 �콚 2~3맪풢힎콛캏킇폖캏
헒�믾맒헣픦많쁳섾핂�쭎혿,�삶쫂윦

Issue Issue Issue Issue Issue



Digital Consumption Process

헣펺힎펞샎컮&콚찒믆웇푆
헒짦헏핆펺핞�픦삖흖캏킇

 -

 100,000
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2019뼒 1풢 4훊
쩮빶,�젇먾읺

뫎엶폏캏혾̓

#�핂큖(핞믇)�짪캫 #�뫎킺컿짝헪몮 #�컮�뫊몮짊묞� #�솧맪킪

<헣뮪짷콯푆힟폏캏픒�폏헒>

• 헣펺힎읊콚맪쁢
펺옪믆앶짷폏핂짪캫

• 킪�윮픦쪎솧픎짆짆빦
뻲핂쩒TV,���폲핂힎,�퓮쯚
슿펞콚맪쇦쁢삲퍟힟폏캏
픒�핂큖캫컿

• 콚맪쇪펺힎펞샎뫎킺
힎핆뻲핂쩒멎캗엚슪퐎
쿊핆칺핂섾핂��핂흫많

• SNS�캏픦펆믗핂흫많젾,
핂큖펞찮읂멚짦픟쁢콚찒핞
쁢멎캗뫊묺잲몮짊믾맒핂ힵ팒
흗맏헏핆묺잲옪핂펂힎믾솒

• 헏믇헏멎캗뫊킲헪캏찒묞
읊�컮�짝몮짊핂킪핟쇦
젾쿦펔핂묞�짦쫃쇦쁢삶몒

• 뫟몮펞샎쿦푷솒많핮킪
빼팒힎쁢킪믾핂젾,�핂
킪믾펞묺잲핞믾옪핆
SNS�섾핂�믗흫

• 핂큖펞샎짦픟핂쁞읾콚찒
핞솒핂짆샎쇪짷콯픦폏
엳펞 2�핞믇픒짩쁢묺맒

• 펺힎펞샎SNS�펆믗, 힎핆
픦콚맪슿맒헟헏폏엳칾

• 샇묺맒콚찒핞픦솧섾핂
�믗흫

팬컪팓쇪콚찒핞짦픟삶몒읊�콚찒핞묺잲삶몒헣픦
• 짷콯픒�헣펺힎콚맪킪샇펺힎읊흗맏헏픊옪짷줆엲쁢콚찒핞푆펞솒펺푣묺읊�쁢SNS�펆믗얗픦흫많몋맞힎
• 짷폏쇪펺힎춞팒삖않샇펺힎퐎찒묞쇦펂솧짦캏킇쁢펺힎빦,�펺펞샎헒짦헏핆핞믇픊옪핆흫많멚쇦쁢헪3픦펺힎많핖픒멑픊옪폖캏
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<�5맪펺힎샇믾맒SNS�펆믗얗흫많�핂핆>

펺힎 뫎킺짝몮짊믾맒
빦앟 6�맪풢
삲빻 9�맪풢

쯢않싢쫂큲�� 3�맪풢
큲핆 6�맪풢

AD
쯢옪믆

핆큲�믆앶

쁂큲

ˑ펺 + 많몮탄삲˒
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비교/대체 여행지 분석

펺힎 많몮킪잖 몮잖� 뫚 뫟헎푾 묺잖졶� 빦많칺� 빦몮퍊 빦핂옪찒 빦앟 쁂푣 삖많� 삲빻 샎엶 샎잚 …

많몮킪잖 1.0000 -0.0688 0.0629 0.5133 0.4393 0.5294 0.5271 0.2044 0.4675 0.0732 0.2479 0.5829 0.2527 0.2426 …

몮잖� -0.0688 1.0000 0.2614 -0.1038 -0.1254 -0.0936 -0.0053 -0.1194 -0.1163 0.1042 0.0433 0.0016 0.0329 0.0524 …

뫚 0.0629 0.2614 1.0000 -0.1432 -0.3111 -0.0965 -0.0563 0.1140 -0.3953 0.6998 -0.0204 0.1889 0.0770 0.6652 …

뫟헎푾 0.5133 -0.1038 -0.1432 1.0000 0.2061 0.2932 0.2808 -0.0292 0.2486 -0.0157 0.1047 0.1138 0.2617 -0.0591 …

묺잖졶� 0.4393 -0.1254 -0.3111 0.2061 1.0000 0.4784 0.5175 0.1344 0.5981 -0.2582 0.3502 0.4467 0.2391 -0.1008 …

빦많칺� 0.5294 -0.0936 -0.0965 0.2932 0.4784 1.0000 0.4972 0.1438 0.3671 0.0262 0.1693 0.4754 0.3259 0.1481 …

빦몮퍊 0.5271 -0.0053 -0.0563 0.2808 0.5175 0.4972 1.0000 0.0870 0.4671 0.0328 0.3695 0.5899 0.3547 0.0924 …

빦핂옪찒 0.2044 -0.1194 0.1140 -0.0292 0.1344 0.1438 0.0870 1.0000 0.0485 0.1190 0.0333 0.1636 0.0416 0.1139 …

빦앟 0.4675 -0.1163 -0.3953 0.2486 0.5981 0.3671 0.4671 0.0485 1.0000 -0.4383 0.1878 0.5276 0.3137 -0.4194 …

쁂푣 0.0732 0.1042 0.6998 -0.0157 -0.2582 0.0262 0.0328 0.1190 -0.4383 1.0000 -0.1644 0.1158 0.0707 0.7199 …

삖많� 0.2479 0.0433 -0.0204 0.1047 0.3502 0.1693 0.3695 0.0333 0.1878 -0.1644 1.0000 0.3417 0.2209 0.0684 …

삲빻 0.5829 0.0016 0.1889 0.1138 0.4467 0.4754 0.5899 0.1636 0.5276 0.1158 0.3417 1.0000 0.3437 0.2210 …

샎엶 0.2527 0.0329 0.0770 0.2617 0.2391 0.3259 0.3547 0.0416 0.3137 0.0707 0.2209 0.3437 1.0000 0.0195 …

샎잚 0.2426 0.0524 0.6652 -0.0591 -0.1008 0.1481 0.0924 0.1139 -0.4194 0.7199 0.0684 0.2210 0.0195 1.0000 …

… … … … … … … … … … … … … … … …

[ Correlation Matrix ]

[�캏뫎뫎몒쭒컫짷쩣옮헏푷 ]

§ 헟믊많컲
짷콯옪믆앶픒�헣펺힎펞샎뫎킺믗흫킪,펺힎컮�뫊헣펞컪솧짦찒묞쇦쁢�펺힎솒벦뫎킺핂흫많

§ 쭒컫짷쩣옮 :�캏뫎뫎몒쭒컫 (Correlation�Analysis)

캏핂숞쪎쿦맒픦뫎몒컿(뫎엶핖쁢헣솒)픒�헣쁢�몒헏쭒컫믾쩣픊옪캏펾뫎컿펞샎믾쿮�몒헣쫂헪뫃춞잚팒삖않�몒헏퓮픦컿멎흫

§ 쭒컫몮엲칺
쫆쭒컫펞컪쁢eMFORCE픦핞� ˎ뫟몮풂폏섾핂�ˏ읊푷폎픊젾,�뫟몮펞칺푷쇦쁢삲퍟�풚슪(펺힎)믾짦섾핂�(�읻쿦)맒픦캏뫎뫎몒쭒컫쿦
펾콛섾핂�핂믾펞펂큶캏뫎몒쿦읊헏푷,섾핂�킪맏(Scatter�plot)읊� 2�멎�힒
-숞쪎쿦(펺힎)�맒캏뫎몒쿦0.6 핂캏핂졂뽠픎펾뫎컿,믆푆 0.6�짆잚핂졂뽠픎쿦�쿪픊옪펾뫎컿뽠멚삶

[�eMFORCE쫂퓮섾핂�푷폖킪 : �풚슪믾짦펺힎쪒섾핂�믆웇 ]

˘

eMFORCE뫟몮풂폏섾핂�읊푷펺힎쪒캏펾뫎쭒컫힒
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주요 여행지별 연관 지역 정리

*큲핆픦몋푾,�쭒컫섾핂�컿캏켆쭎펺힎쪒찒묞쭒컫핂푷핂힎팘팒헪푆

삲빻 빦앟 붆폳 쯢않싢쫂큲��

�짊 잖�폲 켆쭎 ���빦
짪욶

킿많 붆폳 �팧
잖핂

않퐒 �짊 묺잖
졶�

않퐒 빦앟 �팧
잖핂

옪
킪잖

���
빦짪욶

캍옪 삖많� �
폲�

쨂�쩒 짷�

0.75 0.72 0.70 0.69 0.67 0.75 0.71 0.71 0.61 0.60 0.75 0.75 0.73 0.63 0.57 0.63 0.35 0.35 0.34 0.30

<�Consumer�Real�Buzz > <�Consumer�Real�Buzz > <�Consumer�Real�Buzz > <�Consumer�Real�Buzz >

ˑ헪많 섢퓒읊 뻖줂 �쁢 핂않 뻖줂 섳힎쁢
팘팦픊졂 쁢섾...�믆뺳 쯢않싢쫂큲�핂 샃˒

ˑ젊 뫁 잞묺푢 찒 킪맒 3~5킪맒 뺂옪푢!
힎믖 캫맏픊옪쁢 캍옪 쯢않싢쫂큲�
헣솒많 썮폲읂쁢섾,�쏞 펂싢많 핖빦푢?˒
ˑ펺읒펞 뻖줂 섳힎 팘몮 젇픒 멚 잩핖쁢
펺읒많힎 ��훊켆푢~�헪많 줊뽎핂읊
쪒옪 팖 홙팒컪 믆얾 뫁픎 헪푆묺푢~
힎믖픎 쯢않싢쫂큲� 캫맏 훟˒

ˑ싿 쫂삖밚 캍옪앟 쯢않싢쫂큲�핂
탊 먾 맧팒컪 핊삶 폖잲쁢 뽶쁢섾..˒

ˑ빦앟 많컪 폺핆�욶킪쯚 �옪 핯팒컪
헪샎옪 퍟픒 흞믾몮 폲쁢 먾펞푢!!!˒

ˑ빦앟픎 펾핆픦 솒킪핆많 쫂삲.�짪뭚훒 팬쉲옪
삲 �슲핂 힎�핂펂컪 믆얾 캫맏핂 슲펖삲.˒

ˑ빦앟 맖밚 캫맏 훟핆섾 쿧콚 펂싢많 홙픒밚푢
뻦 잜팒컪 좉몮읂멮펂푢 빶�핂앟 맖 먾몮
믆 찖앪슪 풚�� 많엲묺푢 킪맒쇦졂
�펂밚힎..˒

ˑ빦앟많푢 ڭڭ 팒킪빦푢??ڰڰ� 팒줂 캫맏 펔핂
 퀺삲 폲엲몮 홙픎 � 핯팒 쉎킃삖샇˒

ˑڰڰڰ 쩮빶 삲빻핓삖삲푷..�
빦읒 짢삲 짢옪 팬 쿦폏핳!.˒

ˑ쩮빶 힒 혾팒푢 줊많 탆컪  젇몮 잖킪몮
뽎몮 캂 쿦 핖몮 쿧콚솒 홙픎 뫁 찚잂 쿦 핖몮
짢삲솒 ힿ 핂츶!!!˒

ˑ삲빻 많쫂켶빦?�퍟 펺핞픦 �묻
욶 홓핊 쿮 젇삲 쿦폏삲 쏞 쿮 젇삲 쿦폏삲˒

ˑ삲빻픦 믾펃핂 홙팦섦 멑픎 폶헒 퍟핂펖몮
�핂 홙팒컪 폎픚.�핂 펞펂찒팲찒빦
헎많 �많쁞삖 �않읺 힟펞 핖멮삲쁢....˒

<�Key Buying Factor > <�Key Buying Factor > <�Key Buying Factor > <�Key Buying Factor >

많혿

퍟

짢삲 /�쪎

읺혾 /��

많

� /�킮

잩힟

많컿찒

잏

퓮엋

2킪맒

킪풞

많혿뫊벦
퍟쁢
쪎펺힎

읺혾/�펞컪
많혿뫊벦

퀺쁢�큲
많컿찒홙픎
잏퍟힎

쭎샂펔쁢
킪풞

펺읒펺힎

삲빻/�빦앟/�붆폳/�쯢않싢쫂큲��

ˑ붆폳 33솒 샎삶 빮틶뻲푢 많컪 잏 흞믾삲
폲멮킃삖삲 퓮엋 믾몮 맟삖삲...˒

ˑ폲.....!!!!�붆폳..........힒 많쪛몮
흞먾풂 펺픊옪 홙픎 빦않펞푢...˒

ˑ1뼒 잚펞 쩮빶펞 삲킪 퐢펂푢~�핂쩖픎 붆폳
찖 읺혾핓삖삲 팒핂슲 섾엲폲믾 많컿찒
�믗 맟핂뻲푢~�읺혾 팖펞 칺읺젾.
풚�� 뽎핂뫃풞.팒�팒읺풎밚힎 졶~숞
줂욚핓삖삲 ڰڰ 묻핆슲솒 쪒옪 펔펂 섢 홙뻲푢~˒

ˑ붆폳 펺 훟펞 잩힟 킮폲퐢펂푢.
헣잞 펺믾쁢 �몮 훟펞 �몮 줂혾멂 폲켆푢
칾줊 엖큲�앟픊옪 헎옂 많멷 �읺큲잖큲읊
펺믾컪 쫂뺂쁢 멚 캏핂뻲푢 !!˒



Chapter 04
킺뺂푷푢퍋
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짷콯핂뫎킺-솧헒뫊헣펞컪섾핂�쪎몯헞핂짪캫젾뫟몮쿦푷솒많뽠픎킪헞홂핺

SNS 검색트렌드 광고운영데이터

가

Ύ

Ώ

핞믇�믾 ˎ멎캗엚슪ˏ퐎 ˎSNS�섾핂�ˏ픦흫많�퓮칺
펺힎쪒�핂쁢핖픊빦짷콯핂�펞컪픦멎캗엚슪퐎SNS�펆믗얗섾핂�많
솧짦캏킇쁢�짪캫→�펺힎펞샎헒짦헏핆뫎킺흫많묺맒짪멺

가

ˎ멎캗엚슪ˏ��몮헞힏 ˎSNS�섾핂�ˏ�몮헞짪캫
맏섾핂�픦쪎힎헞픒핆쫂졂,�멎캗엚슪�몮헞컿SNS�섾핂��몮헞솒앦
펺믾뫎엶큲슿핂 ˎ펺훟ˏ핂먾빦 ˎ펺핂ˏ핟컿쇦쁢멑픒몮엲쌚
멎캗엚슪쁢펺뫎킺펞샎컮섾핂�,�SNS�섾핂�쁢섾핂�옪삶

Ύ

ˎSNS�섾핂�ˏ앋핂 ˎ뫟몮풂폏섾핂�ˏ짦슿
SNS�섾핂�많앋쁢뫊헣펞컪뫟몮풂폏섾핂�많짦슿쁢�픒쫂핂쁢섾,
핂�엊짷콯옪믆앶펞픦폏픎짷콯힏폏픒짩쁢 1�핞믇묺맒뫊핂삲쿦픦
믾많샂밂SNS�슿픒� 2�핞믇묺맒픊옪묺쭒

Ώ

[�Digital�Consumption�Process�]

չTV짷폏」

1�핞믇 2�핞믇

뫎킺�샎

핵심 시사점

핂큖짪캫섾핂��핂찒묞쭒컫픒�짦픟묺맒솒�
잖�헒얃쿦잋펞뫊헏짦폏많쁳
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펺옪믆앶픦폏엳킺�쭒컫멾뫊

• 짷콯펞싾읆콚찒핞짦픟핂힎펻쪒옪�핂쁢핖픊빦캏샇퓮픦짆콚찒�픒짪멺쿦핖펖몮
묺�펞싾않삲퍟뫎헞펞컪푷많쁳멑픊옪믾샎

• 샇쭒컫펞짦폏쇪맏맏픦섾핂�쁢헣쇪믾맒팖펞컪��쇪멾뫊옪핳믾맒픦뫎�핂푢
콚찒핞픦묺잲솧픒팓쁢섾핊쭎몒많홂핺
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